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(SECVPersonal 

LUIifuUCiU vlt 
BCom-Ill Company Law-AF Cost Accounting-N Jariya Busincss Regulatory framework-Aaiman 

Finance (GF-3)_ 
Corporate Tax Planning MM 

Organizational Bchavior (GE-3) 
International Business-MM I/Business B Com-V Principles Of Marketing-ZA Cost And Management Acounting -MK 

Statistics-Aisha_ 

Statistical Methods- Research 

MCom1 Managerial Economics- Aaiman (T) Advanced Management-EA(T) Organizationnl Behavior-NS (T) 
ZN-T_ Proj-EA /ZA 

MCom lll 
Tax Credit-

GF-2 
Corporate 
Tax GF-2 

UG DGST-I1 
- Corporate Finance GF Financial 

PO DCMI- Inst. and Deri 

GF-1_ 
Intro. To Computer App.-ZN/ Business 

Communication- Shivam (T)_ 
Investment in stock 

B Com-I Business Statistics-MK (T) Business Organization-AF (T) SEC Collective Bargaining & Negotiation Skills-GF-3 
market-AA_ 
(SECYPersonal 

Finance (GF-3) BCom-I1I Company Law-AF (T) Cost Accounting-Mariya (T) Business Regulatory framework-Aaiman (T) 

Corporate Tax Planning (T) (NS) 
Organizatonal Behavior - (GF 3) 

International Business-MM (T) //Business 
Statistics-Aisha (T) B Com-V Principles Of Marketing-ZA (T) Cost And Management Accounting-MK (T) 

-

MComI 
MCom Ilii 

Tax Credit-
UG DOST-H GF-2 

Corporate 
Tax GF-2 

Corporate Finance GF - Financial 
Inst. and Deri 

GF-1-
PG DCI-I 

Note: 

1. This is a proposed timetable for Even semester, Dept. of Commerce 

Errors & Omissions will be corrected. 

Yre pasud by 
1.D. Mansh Kuman -
2. M. Auen Fahma 
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